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Emphasis

Presenter
Presentation Notes
Emphasis is the part of the design that catches the viewer’s attention. Usually the
artist will make one area stand out by contrasting it with other areas. The area could
be different in size, color, texture, shape, etc.



Movement

Presenter
Presentation Notes
Movement is the path the viewer’s eye takes through the work of art, often to focal
areas. Such movement can be directed along lines, edges, shape, and color within the
work of art.



Repetition

Presenter
Presentation Notes
Repetition works with pattern to make the work of art seem active. The repetition of elements of design creates unity within the work of art. 
If you limit yourself to two strong typefaces or three strong colors, you’ll soon find you’ll have to repeat some things. 
That’s ok! It’s often said that repetition unifies and strengthens a design. 



Contrast

Presenter
Presentation Notes
Contrast is what people mean when they say a design “pops.” It comes away from the page and sticks in your memory. 
Contrast creates space and difference between elements in your design. 



Proportion

Presenter
Presentation Notes
Proportion is the feeling of unity created when all parts (sizes, amounts, or number) relate well with each other. Movement is controlling the elements in a composition so that the eye is led to move from one to the next and the information is properly communicated to your audience. Movement creates the story or the narrative of your work: a band is playing, it’s at this location, it’s at this time, here’s how you get tickets.



Balance

Presenter
Presentation Notes
every element you place on a page has a weight. The weight can come from color, size, or texture. Just like you wouldn’t put all your furniture in one corner of a room, 
you can’t crowd all your heavy elements in one area of your composition. Without balance, your audience will feel as if their eye is sliding off the page.
Symmetrical design creates balance through equally weighted elements aligned on either side of a center line.



White Space

Presenter
Presentation Notes
White space (or negative space) is the only one that specifically deals with what you don’t add. White space is exactly that—the empty page around the elements in your composition. 
For beginning designers it can be a perilous zone. Often simply giving a composition more room to breathe can upgrade it from mediocre to successful.



Brand Messaging



What’s a 
BRAND?

 …. a person’s specific perception of a product, service, 
or company. 

 It is what one thinks of when he or she hears the brand 
name 

 Any Examples???



Brand 
Messaging

 This refers to the underlying value proposition 
conveyed and language used in your content. It’s what 
makes consumers relate to your brand by inspiring 
them, persuading them, motivating them, and ultimately 
making them want to patronize your product. 

 Examples of recognizable brand messaging, in the form 
of slogans:

 Nike: Just do it.

 KFC: Finger licking good.

 Adidas: Impossible is nothing.

 Printex: Maa so.

 Shoprite: Lower prices you can trust.

 MTN: Everywhere you go.



Importance of 
Strong Brand 
Messaging

 Establishes an immediate connection between the 
organization and consumers.

 Amplifies differentiation, and makes big ideas and 
meaning accessible.

 Leads to brand loyalty, brand preference, high 
credibility and good financial returns.

 Improves staff morale
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